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ABSTRACT

Entrepreneurship is a global phenomenon because it contributes to economic growth, maintenance of
social stability, and reduced unemployment. However, the role of entrepreneurial orientation in
Vietnamese universities remains blurred. This study aims to understand the role of university
education in shaping the entrepreneurial intention of Vietnamese students through entrepreneurial
orientation, perceived desirability, and perceived feasibility. The PLS-SEM technique with SmartPLS 4
software tested the research model and hypotheses. The data set was collected from May 2023 to June
2023 via Google Forms with 411 respondents. The results show that entrepreneurial education has the
most decisive impact on perceived desirability, followed by perceived feasibility, and both of these
factors have a substantial impact on entrepreneurial orientation and entrepreneurial intention. Based
on the results, the research has suggested practical implications that enhance entrepreneurial intention
and promote the development of Vietnam's economy.
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INTRODUCTION

Entrepreneurship has increasingly garnered
attention in recent years due to its growing
significance in the global and national
economies. Entrepreneurship is recognized as a
pervasive and global phenomenon as it
contributes to economic growth, maintains
social stability, and reduces unemployment rates
(Lingappa et al., 2020; Zamrudi & Yulianti, 2020;
Dykan et al., 2022), especially in the context of
economic recession and rising unemployment,
which are becoming critical in all countries
(Sithole & Buchana, 2021). Entrepreneurs drive
economic development, offering various socio-
economic benefits through job creation,
technology transfer, enhanced competitiveness,
and innovation (Bosma et al., 2018).

In practical terms, it is evident that
entrepreneurial intention can be effectively
cultivated through educational interventions
(Fietze & Boyd, 2017; Utomo et al., 2022).
Specifically, this discussion pertains to the
impact of entrepreneurial education within the
university setting. The current unemployment
rates in various countries are alarming (Sithole &
Buchana, 2021), and the identified cause is traced
back to the career choices made by students (Lam
& Pham, 2023). Graduates are experiencing high
levels of unemployment as they perceive a lack
of suitable positions within organizations that
align with their needs. Consequently,
entrepreneurship is emerging as a viable
alternative career choice for students (Aggarwal
& Shrivastava, 2021). The rapid and successful
proliferation of entrepreneurial education in
tertiary institutions worldwide has played a
pivotal role in shaping students' intentions
toward entrepreneurship, translating these into
tangible entrepreneurial actions (Adha et al,
2022; Fretschner & Weber, 2013). As a
consequence, society benefits the most when
businesses are established, the job market is
amplified, and individuals' employability is
increased, indirectly leading to a reduction in the
unemployment rate.

An argument can be made to demonstrate the
importance of developing students'
entrepreneurial  intentions.  Among  the
multifarious determinants influencing
entrepreneurial  intention, entrepreneurial
education is paramount. Because
entrepreneurial education emphasizes practical
skills development and nurtures entrepreneurial

thinking, Ratten and Jones (2021) argued that it
helps students progress based on innovation and
future career direction. This implies that
students have alternative career choices, such as
becoming entrepreneurs, ranging from small
business ventures to establishing long-standing
companies. Entrepreneurship education also

allows students to acquire skills and
management training to enhance
entrepreneurial knowledge, foster

entrepreneurial thinking, and improve their
understanding of management (Hahn et al.,
2017). Therefore, entrepreneurship education
reinforces students' awareness of
entrepreneurship, business opportunities, the
potential for success, and the essential skills
needed for entrepreneurship. Previous empirical
investigations have consistently demonstrated a
robust and unequivocal linkage between
entrepreneurial education and the formation of
entrepreneurial intention (Galloway & Brown,
2002). Broadly construed, entrepreneurial
education can be conceptualized as a pedagogical
process designed to furnish individuals with the
requisite competencies to discern opportunities
that may elude the notice of others. Moreover, it
aims to imbue them with a profound sense of
insight and self-assurance, empowering them to
undertake entrepreneurial endeavors with
conviction in situations where others might
exhibit hesitancy. Consequently, entrepreneurial
education has ascended to prominence as a
potent instrument for stimulating
entrepreneurial activities and catalyzing and
nurturing entrepreneurial intention.

Prior research has demonstrated a positive
relationship between entrepreneurial education
and entrepreneurial intention (Tiirk et al., 2020).
Further investigation is warranted, however, to
delve deeper into the underlying mechanisms.
Lifian (2004) argued that entrepreneurship is a
specific behavior; however, public education
only conveys predefined content that changes
little in the short term (Foster, 2021). This results
in the rapid transmission of fundamental
knowledge, but when it comes to soft skills and
personalization, these aspects are missing from
entrepreneurship education. Therefore,
entrepreneurship education can be further
expanded, providing various social experiences
such as exposure to entrepreneurs, which can
enhance entrepreneurial awareness, increase
knowledge, and provide practical experiences for
students. Previous studies have predominantly
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focused on direct effects while overlooking
potential mediating factors. Krueger Jr (2000)
established that individual perceived feasibility
and perceived desirability of business
opportunities can influence the antecedents of
entrepreneurial intention.

Compared to typical direct relationships,
examining the impact of perceived feasibility
and perceived desirability as mediators would be
more effective. Specifically, Steel and Konig
(2006) argued that perceived feasibility aligns
with expectations, while perceived desirability
aligns with values. Hence, it is reasonable to
suggest that perceived feasibility and perceived
desirability may interact in an individual's
process of forming entrepreneurial intention.
Some scholars in organizational behavior theory
have suggested that such interactive effects are
plausible (Bandura, 2002; Eagly & Chaiken,
1995), and experimental work has found
evidence of interactions between perceived
feasibility and perceived desirability in shaping
behavioral intentions in different contexts
(Conner & McMillan, 1999). Therefore,
investigating mediating roles helps to elucidate
more comprehensively and effectively how
entrepreneurial education influences
entrepreneurial intention.

This paper serves the fundamental purpose of
unraveling the mediating functions of perceived
feasibility and desirability within the intricate
nexus connecting entrepreneurship education,
entrepreneurial orientation, and entrepreneurial
intention. By elucidating these mediating
mechanisms, this study enriches our
comprehension of the intricate dynamics
governing the relationship between
entrepreneurial education and the formation of
entrepreneurial  intention and  provides
actionable managerial insights. Specifically,
these findings offer academic institutions the
potential to refine their entrepreneurial
education initiatives to effectively nurture the
competencies and motivations requisite for
entrepreneurial pursuits among their students.
Thus, this research carries significant
implications for advancing entrepreneurial
ecosystems and cultivating entrepreneurial
intention among students.

LITERATURE REVIEW
Entrepreneurial intention

As Bird (1988) articulated, entrepreneurial
intention entails the cognitive processes of
planning, guiding, coordinating, and overseeing
the creation, execution, and assessment of a new
business venture. In contrast, Thompson (2009)
defined entrepreneurial intention as an
individual's self-confident belief in their capacity
to initiate a fresh entrepreneurial venture with a
sincere and dedicated plan to realize it at a
specific time. Moreover, Thompson extended
this notion by asserting that entrepreneurial
intention is a pivotal determinant of an
individual's commitment to establishing a new
business. These definitions align with the core
principles of the theory of planned behavior
(TPB) put forth by Icek Ajzen (1991), which posits
that stronger intentions lead to a higher
likelihood of actual entrepreneurial behavior.
Autio et al. (2001) researched the
entrepreneurial intention of US students,
employing TPB and samples from universities
across different countries, further underscoring
the significance of these intentions in shaping
entrepreneurial  aspirations.  Their  study
demonstrates that all three components outlined
in Ajzen's TPB play a crucial role in influencing

students' entrepreneurial intentions. In
summary, these definitions and research
findings underscore the central role of

entrepreneurial intention in comprehending
individuals' motivation and readiness to embark
on entrepreneurial endeavors.

Entrepreneurial education

Prior research by Alnemer (2021) and Martin et
al. (2013) has substantiated the transformative
impact of education on students' attitudes, its
influence on their potential career trajectories,
and its enduring effect on their entrepreneurial
mindset. Similarly, Turker and Selcuk (2009)
underscored the pivotal role of education,
particularly within the university context, in
cultivating students' entrepreneurial intentions.
Institutions of higher learning can bolster
students' entrepreneurial aspirations through
various mechanisms, including seminars,
theoretical coursework, practical experiential
learning, and entrepreneurship-focused
activities. Entrepreneurial education focuses on
utilizing lectures, curriculum, and various other
factors to provide learners with knowledge and
skills in entrepreneurship (Hoang et al., 2020).
Moreover, entrepreneurial education fosters
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creativity, flexible thinking, and self-confidence,
helping learners understand the opportunities
and challenges in the business field.

Additionally, entrepreneurial education assists
them in identifying and developing their
business ideas while creating opportunities to
connect with like-minded individuals and build
crucial networks. These initiatives serve to kindle
students' interest in  actualizing their
entrepreneurial endeavors. According to Sanchez
(2011), higher education assumes a significant
role in instilling entrepreneurial motivation for
multiple reasons. First, education empowers
students with autonomy, independence, and
self-assuredness. Second, it enhances their
awareness of career options and viable
alternatives. Third, universities and educational
establishments give students the essential skills,
training, and knowledge for entrepreneurship.
Consequently, education is pivotal in catalyzing
students' entrepreneurial intention (Ooi et al.,
2011).

Perceived desirability and perceived feasibility

When considering an action, particularly in the
context of entrepreneurial intention, students
focus on their perceived desirability and
perceived feasibility. Desirability refers to the
value of the end state of an event, i.e., whether
the action is seen as valuable or not, whereas
feasibility pertains to the means to achieve that
end state, i.e., whether acting is perceived as easy
or difficult (Trope & Liberman, 2010). Perceived
desirability and perceived feasibility intersect,
such that events with both high desirability and
high feasibility are most likely to succeed, but
such alignment is not always attainable.
Conflictual choices are those with high
desirability but low feasibility or low desirability
but high feasibility, with the first being more
prevalent. Hence, decision-makers are required
to balance desirability and feasibility.

Education and the support provided by
universities serve as channels through which
students acquire skills and knowledge related to
entrepreneurial spirit and broaden their career
prospects through entrepreneurship (Henderson
& Robertson, 2000). Based on Su et al. (2021),
educational support for entrepreneurship from
universities can increase the theoretical
foundation for entrepreneurship and enhance
students' confidence in their capabilities.
Enhanced knowledge improves an individual's

perception of their abilities, thereby fostering a
sense of control over their behavior.
Furthermore, students' attitudes toward
entrepreneurial intention may change due to the
influence of education. The formation of
students' entrepreneurial intention will be more
favorable if they believe it to be feasible.
According to Krueger Jr (2007), the Theory of
Planned Behavior (TPB) and the
Entrepreneurship Event Model (EEM) by Shapero
and Sokol (1982) overlap because both theories
encompass a theoretical aspect related to
perceived feasibility - which is perceived
behavioral control in TPB, attitude toward
behavior, and subjective norm in TPB correspond
to perceived desirability in EEM. Therefore, the
proposed research hypotheses are as follows:

H1: Entrepreneurial education positively
influences perceived feasibility

H2: Entrepreneurial education positively
influences perceived desirability

Individual entrepreneurial orientation

The concept of entrepreneurial orientation can
be traced back to Miller (1983). From his
perspective, "innovativeness," "risk-taking," and
"proactiveness” are the critical attributes of
entrepreneurial firms. However, Lumpkin and
Dess (1996), building upon Miller's concept,
added two additional characteristics to create
the concept of individual entrepreneurial
orientation: autonomy and competitive
aggressiveness. Autonomy is defined as an
individual or group's ability to develop and
implement an idea  without external
interference, control, or supervision. Meanwhile,
competitive aggressiveness is as an individual's
ability to directly and aggressively question the
strategies and challenges of their industry
competitors.

Drawing from Bandura's (2002) social
cognitive theory, self-efficacy plays a crucial role
in influencing an individual's determination to
make choices, as well as their level of effort and
persistence. Individuals with higher self-efficacy
are more likely to pursue and persevere than
those with low confidence in their abilities. This
study employed a generalized self-efficacy
framework, a relatively stable belief in overall
competence, defined as individuals' perceptions
of their ability to perform a task, capturing
individuals' tendencies to view themselves as
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capable of meeting task demands across various
situations.

Expanding on Bird's (1988) model of
entrepreneurial intention, Boyd and Vozikis
(1994) found that self-efficacy influences both
the development of entrepreneurial intention
and subsequent actions or behaviors. Self-
efficacy is also considered a distinguishing factor
between entrepreneurs and non-entrepreneurs.
Research by Markman et al. (2002) demonstrated
a significant positive relationship between self-
efficacy and individual entrepreneurial
orientation, meaning individuals with higher
self-efficacy also have higher entrepreneurial
orientations. Furthermore, in Shapero and
Sokol's (1982) model, self-efficacy aligns with
perceived desirability and perceived feasibility.
Thus, the following hypotheses are proposed:

H3: Perceived feasibility positively influences
individual entrepreneurial orientation

Perceived
H1 feasibility H3
Entrepreneurial
education
H2 Perceived H4
desirability

Figure 1: Conceptual framework.
Source: author’s work.

METHODOLOGY

Thus, the study targeted students who have
previously attended universities in Vietnam and
employed a convenience sampling method.
Researchers recommend focusing on young
individuals as they tend to be more conscious of
their careers and know the strong connection
between social entrepreneurship and youth
(Hockerts, 2017). The questionnaire consisted of
three main sections: Part 1 introduced the
research objectives and subject screening
questions, Part 2 contained the core content, and
Part 3 collected personal information from
respondents. This study aims to test the
hypotheses in the research model through the
Structural Equation Modeling (SEM) technique
using SmartPLS 4 software. Data was collected

H4: Perceived desirability positively influences
individual entrepreneurial orientation

Furthermore, examining the relationship
between individual entrepreneurial orientation
and entrepreneurial intention helps understand
the interdependence of these two factors in
assessing students' positive or negative trends
toward  pursuing a  business  career.
Characteristics of individuals with
entrepreneurial intention include being more
open to novelty and generating innovative ideas
(Gupta et al., 2016). Therefore, it is believed that
individuals with entrepreneurial intentions are
inclined to develop their business orientations
(Bolton & Lane, 2012), leading to the following
hypothesis:

H5: Individual entrepreneurial orientation

positively influences entrepreneurial
intention.
Individual H5 Entrepreneurial
entrepreneurial intention
orientation

via Google Forms from May 2023 to June 2023. A
total of 411 surveys were obtained, and after
screening for incomplete responses, 405 valid
questionnaires remained (achieving a response
rate of 98.5%), which were used for subsequent
analysis. The sample characteristics are
described in detail in Table 1.

The questionnaire used in this study is a
commonly employed tool for data collection in
advanced scientific research. It utilized a five-
point Likert scale, where one point signifies
"strongly disagree,” and five denotes "strongly
agree." The measurement scales for the research
concepts have been inherited from previous
studies. Specifically, the "Entrepreneurial
Intention” scale was adapted from Lifian and
Chen's (2009) research. The "Perceived
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desirability” concept was measured using
Krueger |Jr.'s (2000) scale. The "Perceived
feasibility” scale was designed based on Ajzen's
(1987) recommendations. The "Individual
Entrepreneurial  Orientation"  scale  was
constructed from research by Hassan et al.
(2021). The "Entrepreneurial Education" scale

Table 1: Sample statistics

was modified from Levenburg and Schwarz
(2008). An explanation is provided in the
introduction section of the questionnaire to
ensure that respondents clearly understood
these concepts.

Category Frequency Percent (%)
Gender Female 278 68.6
Male 127 314
Major Business 150 37.0
Related to economics 159 39.3
Other 96 23.7
Source: author’s work.
RESULTS AND DISCUSSIONS Specifically, the

Measurement model assessment
To evaluate the reliability and validity of the

Individual

Entrepreneurial

Orientation (IEO) scale demonstrated the lowest

CA and CR values

of 0.799 and 0.869,

scale, according to Hair et al. (2016), Cronbach's (rjeesnplf);tslrgge' d cl)rcl)ccllliz'ltilglfilit that all  scales

Alpha (CA) and composite reliability (CR) for the & y:

conceptual constructs were all greater than 0.7

(Table 2), showing satisfactory reliability.

Table 2: Reliability and convergent validity

Concept CA CR AVE Outer Loading | VIF (max)

Entrepreneurial Education (ED) 0.861 0.896 0.590 0.757 - 0.784 2.011
Entrepreneurial Intention (EI) 0.831 0.881 0.599 0.721 - 0.859 2.453
Individual Entrepreneurial 0.799 0.869 0.624 0.747 - 0.820 1.836
Orientation (IEO)
Perceived Desirability (DS) 0.872 0.904 0.612 0.715-0.850 2.555
Perceived Feasibility (FS) 0.848 0.884 0.604 0.758 - 0.812 2.873

Source: author’s work.

Furthermore, all outer loadings were greater
than 0.7, and the average variance extracted
(AVE) of constructs was more significant than
0.5. The low variance inflation factor (VIF) values,
all below 3, indicate that multicollinearity is not
a severe concern in this study (Hair et al., 2019).
Similarly, this research employed a heterotrait-
monotrait correlation ratio matrix (HTMT) to
assess discriminant validity. The assurance of
discriminant validity for the measurement scales
is further solidified as all the HTMT values fall
below the recommended threshold of 0.85, in

line with the guidelines proposed by Hair et al.
(2019) (See Table 3).

www.ieeca.org/journal

347



https://ieeca.org/journal/index.php/JEECAR
http://www.ieeca.org/journal

The role of entrepreneurship orientation in forming students' entrepreneurial...

Bao Quoc Lam et al.

Table 3: HTMT

DS ED El IEO ES
DS
ED 0.700
El 0.592 0.668
IEO 0.615 0.647 0.594
FS 0.306 0.352 0.299 0.376

Source: author’s work.

Structural model assessment

The results indicate that all the hypotheses are
supported by the research data, with estimates in
Table 4 showing that all proposed hypotheses are
accepted at a 95% significance level, as indicated

Table 4: Total effects

by the p-values being less than 0.005.
Furthermore, the standardized coefficients are
all greater than 0, indicating a positive impact.

Hypothesis B P_value Result
ED — FS 0.341 0.000 Accept
ED — DS 0.608 0.000 Accept
FS — EO 0.215 0.000 Accept
DS — EO 0.451 0.000 Accept
EO — EI 0.484 0.000 Accept
ED — FS 0.341 0.000 Accept

Source: author’s work.

Discussion

Specifically, entrepreneurial education has a
positive effect on perceived feasibility (H1: B =
0.341; p < 0.001) and also positively influences
perceived desirability (H2: B = 0.608; p < 0.001).
The study has demonstrated the role of
education in universities in influencing
perceived feasibility, perceived desirability, and
entrepreneurial orientation, which, in turn, affect
entrepreneurial intention, following the Theory
of Planned Behavior (TPB) and Entrepreneurial
Event Model (EEM). The results show that
entrepreneurial education has the most
significant impact on perceived desirability and a
relatively lower impact on perceived feasibility,
implying that students are influenced by
university education, indicating that students
are more likely to have entrepreneurial
intentions if they believe that entrepreneurship
is accessible (Boyd & Vozikis, 1994), and this can
be achieved through university support.
Universities provide students with relevant
knowledge and foster entrepreneurial intention,
influencing students' attitudes and increasing
their perceived desirability of entrepreneurial

intention (Maheshwari et al., 2022). The research
results align with prior studies by Lu et al. (2021)
and Aliedan et al. (2022).

Furthermore, perceived feasibility and
desirability also positively impact students'
individual entrepreneurial orientation (H3: B =
0.215; p < 0.001; H4: B = 0.451; p < 0.001). This
result is a novel finding in the research, as it
demonstrates the positive impact of perceived
desirability and perceived feasibility on
individual entrepreneurial orientation, whereas
previous research by Majeed et al. (2021) had
their hypotheses rejected. They explained that
Pakistani students might view entrepreneurship
as an unattractive career choice due to living in a
low-income country with limited opportunities
and resources to start new business ventures, as
compared to developed countries. In contrast,
the study by Awang et al. (2016) proposed the
reverse hypothesis, suggesting that individual
entrepreneurial orientation influences perceived
desirability and perceived feasibility. This
research indicates that the orientation of
students in Vietnam differs from that of students
in Pakistan and Malaysia, emphasizing the
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importance of education in Vietnamese
universities, which helps students recognize the
feasibility of entrepreneurship and the level of
desirability, creating the individual
entrepreneurial orientation of students.

The study also found a significant positive
correlation between individual entrepreneurial
orientation and entrepreneurial intention (H5: B
=0.484; p <0.001). This finding is consistent with
prior research (Smith & Perks, 2006) that
identified a significant relationship at the
individual or organizational level, highlighting
individual entrepreneurial orientation as a
crucial factor influencing entrepreneurial
intention. Universities can utilize the individual
entrepreneurial orientation mapping tool to
allocate resources, update teaching programs,
and structure more effective education and
training programs to prepare students for
business activities. This will equip them with the
necessary entrepreneurial skills and resources
for future entrepreneurship (Lindberg et al,,
2017).

CONCLUSION AND RECOMMENDATIONS

This study has demonstrated the significant
importance of entrepreneurial education in
shaping students' entrepreneurial intentions.
Specifically, it has successfully shown the
positive impact of perceived desirability and
perceived feasibility on individual
entrepreneurial  orientation.  This  factor
distinguishes Vietnamese students from others.
The research findings emphasize the role of
education, especially entrepreneurial education,
in molding students' intentions to engage in
entrepreneurship. Furthermore, the analytical
results help address one of the critical questions
in entrepreneurship research: why do some
individuals become entrepreneurs while others
do not (Baron, 2004)? The research findings
provide both theoretical and practical
significance.

From a theoretical perspective, the research
has established entrepreneurial education's
substantial role and significant contribution to
students' entrepreneurial intention. This opens
up a new avenue for researchers in education and
entrepreneurial intention. Additionally,
discovering the impact of perceived desirability
and feasibility on students' entrepreneurial
orientation introduces an intriguing element for
future research. This contribution is fascinating,

as it contradicts the findings of Majeed et al.
(2021).

In terms of practical implications, developing a
specific training program can enhance students'
perceived desirability and feasibility, as Whyte et
al. (1997) suggested. Entrepreneurial education
influences students' awareness and orientation
toward entrepreneurial intention, as highlighted
by Sulistyani and Suhariadi (2022). Based on

these research results, universities should
consider developing an effective teaching
program incorporating entrepreneurial

knowledge. Such a program can stimulate
ambitious entrepreneurial ideas and intentions
among students because education creates a
favorable environment for promoting
entrepreneurial awareness, perceived
desirability, feasibility, and orientation.

The results of this study affirm the indirect
impact of higher education support on students'
entrepreneurial intention, and therefore, higher
education support is critical to it (Aliedan et al.,
2022). Researchers should also focus on
understanding the role of constructs within the
Theory of Planned Behavior (TPB), as they act as
positive mediators in the relationship between
higher education support and entrepreneurial
intention (Ekore & Okekeocha, 2012). This
implies that these three constructs can
potentially enhance the influence of higher
education support on entrepreneurial intention.
Both scholars and policymakers in higher
education should emphasize and pay more
attention to these three constructs to ensure
successful entrepreneurial activities. Therefore,
they must strive to comprehend how to make
entrepreneurship  appealing to students.
Programs need to be developed to improve the
quality of the field despite the lack of theoretical
foundations for constructing teaching models
and methods, the absence of formal academic
development and training programs, and the
necessity to maintain student interest in
academic programs (Foster, 2021). Additionally,
there is a need to develop support roles from
family, friends, and colleagues since these factors
shape students' subjective standards and,
ultimately, their entrepreneurial intention.

The findings of this study suggest that
quantifying  the levels of individual
entrepreneurial orientation among students will
vary, allowing university managers to create a
more diverse learning environment by
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customizing courses for different student groups
and improving their selection processes. The
significant  positive relationship  between
context-specific antecedents implies that
universities can transform into an
"entrepreneurship ecosystem” by integrating
academia with organizations, industries, venture
capitalists, and other enterprises to provide
training, resources, business information, and
support to promote students' entrepreneurial
skills and abilities to propel them towards
entrepreneurial careers (Farooq, 2018). The
achievements of this research have the potential
to support university  managers and
policymakers in allocating their resources,
developing effective strategies and policies, and
providing essential contextual pillars to nurture
students' entrepreneurial spirit.

Despite its contributions, this study still has
some limitations. First, the study primarily
focused on current students residing in Ho Chi
Minh City, and the survey sample represented
students in Vietnam. This highlights a limitation
in terms of the survey sample's diversity. There
are two main reasons for this. First, there is a lack
of comprehensive representation. Despite being
one of the country's economic centers, Ho Chi
Minh City alone cannot fully reflect all aspects of
a nation, such as education, economy, and
politics. Second is the absence of regional
diversity. Vietnam comprises seven distinct
economic focal regions, and Ho Chi Minh City is
in the southern region. Vietnam is a country
characterized by geographical and cultural
diversity. Consequently, utilizing a Ho Chi Minh
City sample overlooks the cultural diversity in
different regions.

Expanding the sample size, therefore, will
optimize its representativeness. Collecting
samples from various economic regions in
Vietnam ensures representation of the
geographical and cultural diversity across the
entire country. Furthermore, enlarging the
sample size contributes to increased confidence
in the results. Consequently, future studies
should consider expanding the scope of the
research, encompassing not only Ho Chi Minh
City but also major cities in other key economic
regions. It would not only diversify the research
sample but also provide a broader perspective on
the impact of entrepreneurship education.

Second, this study used convenience sampling
to analyze the research model, and as a result, the

data collected may not be fully representative.
Additionally, the study acknowledges that there
are numerous factors influencing the
entrepreneurial intention of young individuals.
Further studies should consider employing a
more rigorous sampling method and incorporate
new factors that may require inclusion in the
model.
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